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If US Latinos were a country, what
ranking were they be?
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If the US. Latinos were a standalone economy, it would be the fifth The USS. Latino GDP is the second fastest-growing in the world, only behind From $2.17T in 2015 to SJT 2023 us. L tino GDP has gvown

largest economy in the world. Its scale now surpasses major national  China and on par with India. It grew 2.2 times faster than the rest of the nation over 50%, compared to 17% Increase among non-Latinos during the
° La rge St t h an F rance l | K conome ke he UK and Fone e
’
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behind China ""I
* 30.6%

(TOP 5 STATES)

. . . In 2023, U.S. Latinos added 820,000 new workers, offsetting a In the nation’s largest ecor s, US. Latino economic vrly ntsfor U5, Latino purchasing power surged to 4.1 trillion and grew 2.4 times
. declive of 560,000 among non-Latinos and preventing a population. pt Az% of o Il ( ( g owth (Zom 2023), wm IGDP faster than that of non-Latinos.
- continues to expand rapidly.

4.1 TRILLION
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* Younger
e Growth Rate —2019-2024

* 36% vs. 6% of General Population
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Business Ownership: Latino-owned businesses have grown at 7.7% annualy, far outpacing the
national rate of 0.46%, and now total 5.7% million, generating $945 billion revenue.

. . THE U.S. LATINO ECONOMY IS ACCELERATING. WITH A $4 TRILLION GDP, RISING INCOMES,

[ ] 5 m | lll O n RECORD PURCHASING POWER, AND UNMATCHED DEMOGRAPHIC MOMENTUM, U.S. LATINOS
. . . ARE NOW AMONG THE MOST POWERFUL DRIVERS OF AMERICAN PROSPERITY.

* 3.5 million jobs
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L atino Businesses in Wisconsin have...

Doubled

Tripled

Quadrupled

J




Wisconsin

* Largest ethnic minority
oopulation 7.2% (US Census)

* Represents Net Population
Growth in SE Wisconsin

« (WI Public Forum)

* Largest Concentration 57%
SEW

 Walworth/ Trempealeau Counties

* $3.0B in federal, state, and local
taxes in 2022, 3.02 B Purchasing
power (Wpr.com)

* Workforce

* 70% of the Wisconsin Dairy
Industry (UW-Madison) Immigrants

* High labor participation over
general population (DWD)

* 1400+ Hispanic Apprentices
4.5%up

e Main Street



Share of WI businesses 3-4.4%

Business growth (1997-2012) Employer firms Tripled: 3,020 to 8,830
66,814 (25) 35% UP

US SBA Office of Advocacy
43,273 (22)

Percent with no employees 86.8% NE, 13.2%
Employers 9.8 ppl 28.5K

Average business revenue $0.46 per $1 of white-owned firms

SEWTGNGELE O ENELR e I I $1.6+ billion



What | found —-Opportunities — Mixed
Sequential with a purposive sample

* Prosperity
e Success

* Multidimensional — culturally
driven

» Affected by the individual capital
of the entrepreneur and their
access to:

* Financial
* Social
* Human

Multidimensional

Temporal

eFinancial well-being of
business and
employees

e Others Well being,
happiness



ANSWER CHOICES RESPONSES
$300,000 - $325,000 50.94% 54
$325,001 - 1,000,000 33.02% 35
$1,000,001 - 2,000,000 5.66% 6
$2,000,001 - 3,000,000 1.89% 2
over $3,000,001 8.49% 9
TOTAL 106
ANSWER CHOICES RESPONSES
male 62.04% 67
female 37.96% 41
other 0% 0
TOTAL 108
ANSWER CHOICES RESPONSES
Retailing 6.48% 7
Wholesaling 2.78% 3
Service 30.56% 33
Manufacturing 2.78% 3
Construction 24.07% 26
Transportation 0% 0
Other 33.33% 36
TOTAL 108

No formal education

Some grade school

Completed grade school

Some high school

Completed high school

Some college

Completed College

Some graduate work

Graduate degree

0% 20% 40% 60% 80% 100%

US Born -
Latino/Latina/Latinx/Chicana/
Chicano or Puerto Rican

Foreign Born - Mexican,
Central American, South
American, Caribbean or any
other region

0% 20% 40% 60% 80% 100%



Opportunities

= Thsrﬁiéaeztsors - Biggest Challenges Social Capital Human Capital

¢ Increase Income ¢ Work Reputation ¢ Finding a qualified e Family ® Short-term over Long ¢ Family Orientation
* Maintain Freedom (Hard Work) workforce e Chambers or term
e Personal satisfaction ¢ Good Customer e Complex/Confusing Business
-happiness Service (Passion for Tax Structure Associations
Service) * Inability to maintain
e Appropriate Training Accounting Records

(Accounting/Financial
Training)



Entrepreneurial
Passion

Values,
Characteristics,
and Traits

Entrepreneurizl
Success

Financial Capital
Personal

Institutional

Soler Entrepreneurial Prosperity Model 23,25

Social Capital

Family and
Friends

Co-ethnic
support

Human Capital
Experience
Skills

Education




Design of a new Entrepreneurial
Leadership Program

Changes in curriculum to
emphasize
Cultural Capital — Individual Capital
e Focus on Mindset

Financing —Short-term Capital,
Pricing, Cash Flow Strategies, Basic
Accounting, Taxation

Focused effort in data collection



Questions

Study: Individual and Contextual
Factors Affecting Hispanic/Latino
Entrepreneurs in Wisconsin
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